	No. 2 Pen 
eBook Outline Guide
	[image: image1.jpg]No2Pen:

Full-service writing and communications company.







Thank you for downloading the No. 2 Pen eBook Outline Guide. This is intended to help you organize your thoughts for the first draft of your eBook. 

You’ll notice there are some notes and suggestions throughout the outline. The keyword here is suggestions. You shouldn’t limit yourself by what I have written. 

Finally, be sure to visit http://www.no2pen.com for more eBook tips.

Step 1: Decide on the main point for your eBook

In one sentence, what is the single question your eBook answers?

Step 2: Begin thinking about the creative aspects of your eBook
Numeral I of your outline is your cover. While it’s too soon to decide on a title or imagery, it is a good time to jot down your initial ideas for images and other creative pieces. Add to this as you go along.

I. Cover

a. Eye-catching design

i. Idea for image #1

ii. Idea for image #2

b. Title

i. Idea #1

ii. Idea #2

c. Subtitle

i. Idea #1

ii. Idea #2

Step 3: About you
This is easiest part of your eBook to write and an important part. 

II. Inside title page (this can go at the end too)

a. Title, subtitle, author

b. Contact information, Web site address

c. Author/company bio

i. Why you are an authority

ii. What you provide as a service

iii. Your experience, what makes you interesting

d. Copyright information

e. Other eBooks by the author


Step 4: The core of your eBook
Using a good, old-fashioned outline formula will help you stay organized and help you maintain a common thread throughout the eBook. There is no limit to the number of chapters/pages as long as every piece of information is new. Don’t repeat yourself. 

III. Introduction

a. What is the first most important thing the reader will learn?

b. What is the second most important thing the reader will learn?

c. The question and the answer (see step 1)


IV. Table of Contents – If you have a short eBook, this may not be necessary


V. Chapter 1 Title – Setting the stage

a. What is the problem you are offering a solution to? 

b. Who is it that you are speaking to? Address them. 

c. Generally, how does this person solve the problem?

i. Strategy 1

ii. Strategy 2

d. What will the results be?

i. Benefit 1

ii. Benefit 2

e. Give an example


VI. Chapter 2 Title – The nuts and bolts

a. This is usually the longest chapter and includes the mechanical, nuts and bolts of your issue. It is the “how-to” portion, so to speak. Introduce how the problem will be solved.

b. The steps

i. Step 1

ii. Step 2

iii. Step 3

c. Give an example


VII. Chapter 3 Title – Facing failure

a. Describe the obstacles that will need to be overcome.

i. Obstacle 1

ii. Obstacle 2

b. How to overcome them.

i. Step 1

ii. Step 2

c. Resources one will need to get there.

i. Resource 1

ii. Resource 2

d. Give an example


VIII. Chapter 4 Title – The glorious wonder

a. Problem/desire identified, steps necessary to overcome, obstacles faced, now it’s time to revel in the joy.

b. Why is the hard work worth it?

c. What to expect next?

d. Where would you be without this solution?

e. Give an example.


IX. Conclusion

a. Repeat the question and the answer (see step 1).

b. What should the reader do now?

c. Words of inspiration and /or motivation.


Step 5: Your value-adds
It’s great that you have an eBook, but what does the reader “get” by downloading it. Add a glossary, frequently asked questions, list of links, checklist, etc. to the end of your eBook. You can use these items as “Value Adds” when you promote the book overall.

X. Additional resource


XI. Additional resource


XII. Additional resource


XIII. Three blank pages for “notes”
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